Fig 3 — Pentland (2014), Primary research question 2
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Fig 4 — Pentland (2014), Primary research question 3

Q4 “Magazines will never die because there is a visceral feeling of having that thing in your hands and turning th@5 Respondents
pages. It's so different on the screen.” - George Louis. Would you agree with this?
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10| No, all | need is to read the words. It doesn't matter if it's on paper « a

on an electronic device
11| I am inclined to agree, the tangible essence of a magazine will actual ggree alway better Book Can

always win out over an electronic screen in my opinion, but at one die differ easie

point they will become impractical copy die diter easier
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12| No. | do not agree with this as eventually, just like with book, . A i

more and more people are opting for a digital version which lasts engage experient feel flick generate hand

longer and is more easily managed and accessed

13| I would indeed

14| Sadly, yes. Because oftechnology it's much easier, and quicker,
for people to get their magazines digitally in the comfort ofthelr person ysic p
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One of the 35 written answers stood out in question 4. It read:
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“With advancing technology and companies leaning towards development of websites | can see
magazines becoming less prominent in the future. For example; Kindles are gradually replacing
books, although there are many who still prefer to hold the actual book rather than an electronic
device. | can see magazines fading, but never totally dying out as there will always be a market for
hard copies. Some people enjoy reading a magazine and having a cup of tea etc, so | find it hard to
believe there will ever be a point when companies can realistically cut off magazine production.”

(Pentland, 2014).



